HOW GENERATIVE ENGINE OPTIMIZATION

Saves Your Brand From Digital Disappearance
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Welcome to the
Zero-Click Future

ChatGPT, Claude, Gemini, Perplexity: These new generative search engines
provide direct answers to user questions without requiring a click on your
website. Welcome to the "Zero-Click Future." Generation Z is starting their
product searches less and less on Google. Increasingly, they start directly in an
Al conversation.

What does this mean for CMOs?

Those who do not act now will lose visibility, leads, and relevance. But what
does this mean specifically for your marketing strategy? Three key challenges
show why classic SEO approaches are no longer sufficient—and why GEO now
belongs on the agenda.

~
This is exactly where Groundfog comes in:

With tailor-made solutions for digital marketing. As a Solution Partner, we
connect cloud architectures and Al technologies to create seamless digital

experiences that delight users and visibly differentiate brands. y

0 DID YOU KNOW...?

80% of users use Zero-Click results
(answers directly in the search
interface) for at least 40% of their
search queries.

As a result, organic website traffic
drops by an estimated 15-25%.
Source
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https://www.bain.com/insights/goodbye-clicks-hello-ai-zero-click-search-redefines-marketing

Al Presence & Brand Visibility

Problem:
Generative Engines deliver answers directly without a detour via your
website. If your brand is not mentioned, traffic drops and the funnel runs dry.

Consequences:
e Traffic Collapse:
Significant drop in organic traffic — click rates plummet. & WHT NOW?
e Brand Invisibility:
If your content does not appear in Al answers, it does not exist. 0 AL e peells Lt 20 st
their search with Al
e Lost Attribution: e Google itself is transforming
. S with SGE (Search Generative
GenAl rarely cites sources. Brand building suffers. -~
e Competitive Advantage for Others: * Companies are already using Al
in vendor searches
Whoever masters GEO today wins the Al Share-of-Voice of tomorrow. « First-movers secure visibility

before competition increases

¢ Marketing-ROI Collapses:
SEO investments fizzle out when no one googles anymore.



Content Governance
& Visibility Control

Problem:
You have no control over what content appears in Al answers about your
brand.

Consequences:
e False Representation:

Al generates incomplete or non-brand-compliant answers.
e Lost Brand Authority:

High-quality content remains invisible.
e Lack of Control:

Your brand is perceived distortedly by the Al.

& WHT NOW?

Al platforms are becoming the new
homepage of the internet.
Visibility in Al answers is
synonymous with digital relevance.
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ontent Compli
& Brand Safety

Problem:
Al platforms pick up your brand without checking content for accuracy or
compliance. The risk: Misinformation endangers your reputation. 0 WHT NOW?
Consequences: « Brand mentions in GenAl are
. increasing rapidly
o Legal Risks:
. . e Regulators are beginning to
Lack of control over Al-generated content can lead to warnings or fines. monitor generative content

e Loss of Trust:
. e Companies must proactively
Users lose trust in your brand. build in governance
¢ Reputational Damage:
Once published, misinformation spreads virally.
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The Fact Sheet for Modern CMOs

Targets classic search
engines like Google. Users
click on a result.

-----------------------------------------------------------------------------------

Keyword density, metatags,
technical structure
decide visibility.

Ranking & visibility are
measurable. Attribution is
usually given.

...................................................................................

Users click on the website
and go through known
funnels.

..................................................................................

Remains important, but
loses impact at the Top-of-
Funnel.

USER BEHAVIOR

CONTENT
REQUIREMENTS

VISIBILITY &
CONTROL

CONVERSION &
ATTRIBUTION

STRATEGIC VALUE
FOR CMOS

GEO

Targets generative platforms. Users
get direct answers, often without a
click.

Semantic clarity, "Al-readable"
structure, and context strength
determine if content appears in Al
answers.

Visibility is hard to measure.
Attribution is hardly possible.
Influence via LLM-friendly content
and server structures.

Al provides answers directly. The
classic funnel is bypassed, new
touchpoints emerge.

GEO becomes the new entry
point; this is where the first
touchpoint with your brand takes
place.
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What CMOs Should Do Now

GROUNDFOG

GEO Visibility Score

Audit your Al presence. &WW.your-website.com @
How visible is your brand in ChatGPT, Perplexity & Co?

GEO is not SEO 2.0. It is a new playing field. Those who act early here
win the visibility of the future. Those who do not optimize their brand for
Al Discovery lose touch with the next generation of digital customers.

vvvvvv
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https://groundfog.cloud/en/contact
https://groundfog.cloud/en/home
https://meetings-eu1.hubspot.com/creuthe
https://geo-visibility-check.groundfog.com/
https://geo-visibility-check.groundfog.cloud/
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